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Welcome to 

MODULE 5
Congrats Founder

You’ve made it this far, and

now it’s time to supercharge

your business with a 24/7

Marketing Machine that

works even when you don’t. 

In Module 5, you’ll learn how

to convert the traffic you’re

generating into paying

customers using the power

of sales funnels.

This is the key to turning
interest into revenue,
allowing you to impact
more people with your
program while building a
business that supports your
lifestyle.

In this Workbook, you’ll
follow along and
implement as you go. Let’s
dive in and start turning
interest into income!

In this module we’ll cover...

Sales Funnels 101

The Lead Magnet to Consult
Funnel Strategy 

Webinar Funnel Framework

Presenting with Power

Knowing Your Numbers

Your Done Checklist

Building Your Funnel: Done For
You Information



Lead Magnet to
Consult Funnel
A High-Converting Funnel That Saves

Time and Closes Deals



WHAT IS A LEAD MAGNET TO CONSULT FUNNEL?
A Lead Magnet to Consult Funnel is a structured process designed to

attract potential clients by offering a valuable resource in exchange

for their contact information and guiding them toward booking a

consultation.

Instead of relying on cold outreach, this funnel creates an automated

pathway that nurtures and qualifies prospects before they schedule a

call.

This type of funnel is commonly used by coaches, consultants, and

service providers who want to build trust, provide value upfront, and

efficiently convert leads into paying clients. It typically consists of four

key pages: the Lead Magnet Page, the Offer Page, the Booking
Page, and the Thank You Page.

TO CONSULT FUNNEL
LEAD MAGNET

WHY SHOULD I USE THIS FUNNEL?

Generates high-quality leads

Builds trust and authority

Streamlines the sales process

Increases conversion rates



LEAD MAGNET PAGE
WHAT IT IS
The Lead Magnet Page is the first step in your funnel where visitors
exchange their contact details for a valuable resource.

WHAT IT INCLUDES
A compelling headline that highlights the lead magnet’s value.
A brief description of the lead magnet and its benefits.
A form to collect names and email addresses.
A call-to-action (CTA) encouraging visitors to claim their free
resource.

PURPOSE
Captures leads and builds your email list.
Engages potential clients by providing immediate value.
Establishes credibility and positions your brand as an authority.

*Go to the next page for a closer

look and some extra tips!

Lead Magnet Page



*In this example, the CTA
on the Lead Magnet
Page triggers a pop-up
form to collect names
and email addresses.

Even if the user doesn’t
book anything, the
information you’ve
gathered will allow you
to purse this lead!

LEAD
MAGNET
PAGE



OFFER PAGE

*Go to the next page for a closer

look at the Offer Page

WHAT IT IS
The Offer Page is where you introduce your consulting services as
the next step after the lead magnet.

WHAT IT INCLUDES
A value-driven message showing how your services solve the
prospect’s problems.
A limited-time offer or incentive to encourage action.
A strong CTA leading to the booking page.

PURPOSE
Moves prospects from free value to paid services.
Showcases the benefits of working with you.
Encourages prospects to book a consultation.

Lead Magnet Page Offer Page



*This page will include
your offer and a CTA

*For this example,
we’ve includes three
bonuses to increase
the value of our offer

OFFER
PAGE



BOOKING PAGE
WHAT IT IS
Once a prospect submits their application and is pre-qualified, they
land on the Booking Page, where they can schedule a consultation
call with you or your team.

WHAT IT INCLUDES
A calendar integration (Calendly, Acuity, or another scheduler)
A brief message confirming their approval and what to expect
An optional video explaining the next steps
A clear CTA to book the call

PURPOSE
This page makes it easy for pre-qualified leads to schedule a call,
ensuring a seamless and automated process for both you and the
prospect.

Lead Magnet Page Offer Page Booking Page
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THANK YOU PAGE
WHAT IT IS
The Thank You Page is the final step in the funnel, confirming the
prospect’s booking and preparing them for the consultation.

WHAT IT INCLUDES
A confirmation message thanking them for scheduling
Details on what to expect during the call
A next step CTA (such as watching a video, checking their email,
or preparing specific information for the call)
Optional: A social proof section (testimonials or case studies)

PURPOSE
This page reinforces the value of the upcoming consultation, builds
anticipation, and ensures the lead shows up prepared and engaged.

Lead Magnet Page Offer Page Booking Page Thank You Page
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The Discount
Program 

Video Script
For New Coaches



Hi I’m                                      , and I want to congratulate for grabbing

the                                                                      download…

03

 It’s great but it’s only designed to solve one specific problem of

Why you’re really here is because you’re struggling with

Obviously, the                                                       won’t help you with that.

THE SCRIPT
Please fill in the blanks with your own messaging.

CONGRATULATE

Explain 3 quick benefits of the download:

3 BENEFITS

01

02

TINY PROBLEM

BIG PROBLEM

DOWNLOAD WON’T HELP SOLVE BIG PROBLEM

INSERT LEAD MAGNET NAME 

INSERT #1  H IGH-TICKET PROBLEM

INSERT LEAD MAGNET NAME 



It's really important if you want to overcome 

you take the right steps.

I’ve been studying in this field for               years, I’ve worked with            

All I’m looking for now are around 5-10 clients I can try this program

on to work with you, get feedback from you, figure out if there are

things I need to add or change to make this program the best it can

be…

THE SCRIPT
Please fill in the blanks with your own messaging.

STEPS 

These steps are all included in my brand new program I’ve created

to get 

NEW PROGRAM

CREDIBILITY (IF APPLICABLE)

SPECIALITY I’M FOCUSING ON

5-10 CASE STUDIES

HIGH TICKET PROBLEM

INSERT #1  RESULT PROGRAM PROVIDES

This area of helping people/men/women get                                                          

 is now a speciality I’m focusing on. So this program is brand new…

#1 RESULT 

              clients, and I’ve even been featured on

media. 



And if you do happen to be one of the case studies I bring into the

program, you will get that program at an extremely discounted rate. Far

far lower than what it will be sold for when I promote it to the public. 

If this sounds like something that might interest you, I would love to have a

conversation with you. Simply click the button below and book a time on

my calendar. Initially, this will just be a short 15 minute call to see if I can help

in the first instance. Nothing to sell on this call. It’s simply to see if I can help

and if the program could be a fit. With that being said, click below, book

your spot and I’ll speak to you soon.

THE SCRIPT
For the remainder of the video use the script below:

DISCOUNT

LIMITED 

CREDIBILITY (IF APPLICABLE)

But please know these case study spots are extremely limited. If you’re

seeing this video it means there are spots still available but may not be for

much longer.  

Note: If you’re in one of our coaching groups, consulting, or

agency programs, put your script in the group, Slack, or in

Basecamp to get it critiqued by the copywriting expert.



The
15 Minute
Filter Call 
Video Script



   Dive into their campaigns (feature)…

   Analyse their numbers (feature)…

   Review their landing page/funnel copy (feature)…

Then tell them exactly what they need to change to…

  Reduce CPC’s and appointments (benefit), and…

  Bring in more high-paying clients (benefit)

Make sense?

So your next steps are simple…

IN MY 15 MINUTE
AD AUDIT I...



Note: If you’re in one of our coaching groups, consulting, or agency
programs, put your offer (with features/benefits) in the group, Slack, or in
Basecamp before creating the script below so the copywriting expert can
critique it. 

Once approved, move onto to the rest of this process.

Come up with a name for your 15 Minute Call (using “assessment” or “audit”

is recommended). And make sure the name is relevant to your topic.

Write the benefits of those features

Write down the features of the call… (i.e. what you’ll do on the call with

them). Generally, you’ll be asking about their situation. 

i.e. 
I’m going to find out what’s happened with your marriage…

I’m going to find out how your husband is not meeting your needs…

I’m going to discover the root cause of your arguments… 

etc. 

Tip: Use the “so you can” technique to come up with benefits. Meaning…

Simply say “so you can” after each feature to help brainstorm benefits.

Keep repeating it to brainstorm more benefits from the same feature

LET’S GET GOING



Hey this is                                      , here

Would you like me to personally review and audit your 

                                                                                                                      for free?

And show you exactly what you need to do to

INSERT SOLUTIONS

And, first of all, I want to congratulate you for grabbing

Now, I’m super excited for you to get your hands on those and they’ll be

in your inbox in 5-10 minutes. 

Now, while you’re waiting, let me ask you…

THE 15 MINUTE
FILTER CALL SCRIPT

INSERT LEAD MAGNET NAME 

 ( IE .  FACEBOOK AD CAMPAIGNS TO BRING IN MORE CLIENTS



EXAMPLE: 
“Now as mentioned, the coaching goes for 12 weeks. However, we

have a guarantee with this offer which is this:

We expect you to be booking appointments and have signed at least

3 clients by the end of the program. However, if for whatever reason

you haven’t gotten that result, we will work with you for free until you

do. 

There’s only 1 stipulation with this guarantee, and that is…

If you want the free coaching, you’ve got to show up to the coaching

calls. This is to respect my time. 

So if you stop showing up, then the free coaching ends.

Make sense? (Wait for response)

Great.

Any questions about the guarantee?”

If so, I’d like to help you with that for free (and in less than 15 minutes).

But, before I explain why, let me quickly introduce myself…

THE SCRIPT



THE SCRIPT
Now it’s your turn! Use the example on the previous page to draft

your own introduction and share a bit about your experience.



So with this free                                       , I’ll be the one personally helping

you. 

With that being said, let me explain the goal of this call…

It’s very simple…

We’re going to jump on a quick 15 minute call. 

And as mentioned, I’m going to 

Then I’m going to tell you exactly what you need to

It’ll be specific…

It’ll be step-by-step…

And as mentioned, it’ll be tailored to your unique business.

Oh, and the best news?

There’s nothing to sell on this call.

THE SCRIPT
For the remainder of the video use the script below:

INSERT WHAT YOUR CLIENT WANTS TO IMPROVE HERE

INSERT LEAD MAGNET

INSERT CALL OFFER HERE ( IE .  ANALYSE YOUR ADS,  LANDING PAGES,  MESSAGING, ETC. )



This is just something we like to offer to new

to my

community to kick of our relationship in the right way. 

But please know…

This is a very limited opportunity. 

I give away an extremely limited amount of these                                       

away each week. 

Between client work, my family and other commitments, that’s all I

can do. 

Therefore, if you see a spot on my calendar I recommend taking it

right away, because the next time you visit, it may not be there.

Here’s what to do next:

To book your free 15 minute                                                               simply..

1. Click the button below, and…

2. Pick a convenient time on my calendar

I look forward to speaking with you soon.

THE SCRIPT
For the remainder of the video use the script below:

i .e .  COACHES

i .e .  COACHES

INSERT BOOKING OFFER HERE

--------------END OF CALL/SCRIPT---------------



Webinar Funnel
A Powerful Funnel That Engages,
Converts, and Sells on Autopilot



WHAT IS A WEBINAR FUNNEL?
A Webinar Funnel is a structured system designed to attract and

convert potential customers by guiding them through a live or

automated webinar experience. It helps build trust, showcase your

expertise, and move prospects toward purchasing your course or

offer.

Instead of relying on traditional sales tactics, this funnel educates and

nurtures leads through valuable content before presenting a

compelling offer.

Webinar funnels are commonly used by course creators, coaches,

and service providers who want to demonstrate their value, establish

credibility, and generate high-converting sales. This funnel typically

consists of four key pages: Opt-In Page, Registration Thank You Page,

Order Form, Upsell #1, and Thank You Page.

WEBINAR FUNNEL

WHY SHOULD I USE THIS FUNNEL?

Brings in engaged and qualified leads

Establishes credibility and positions

you as an expert

Streamlines the sales process for

effortless growth

Increases conversion rates



OPT-IN PAGE
WHAT IT IS
The Opt-In Page is the entry point of your webinar funnel, where
visitors sign up by providing their contact details to secure a spot in
your webinar.

WHAT IT INCLUDES
A compelling headline that clearly communicates the webinar’s
value.
A short, engaging description outlining what attendees will learn.
A simple form to capture names and email addresses.
A strong call-to-action (CTA) that encourages immediate sign-
up.

PURPOSE
Gathers leads and expands your audience.
Sparks curiosity and excitement about the webinar.
Positions you as a trusted expert in your field.

*Go to the next page for a closer

look and some extra tips!

Opt-In Page



*In this example, the CTA
on the Opt-In Page
triggers a pop-up form
for the lead to fill in their
information and reserve
a spot in the webinar.

*Even if the user doesn’t
join the webinar, the
information you’ve
gathered will allow you
to purse this lead!

OPT-IN PAGE



REGISTRATION
THANK YOU PAGE

*Go to the next page for a closer

look at the Registration TYP Page

WHAT IT IS
The Registration Thank You Page reassures registrants that their
sign-up was successful and guides them on what to do next.

WHAT IT INCLUDES
A friendly confirmation message reinforcing their decision to
attend.
An "Add to Calendar" button to help them remember the event.
Important details about how and when to join the webinar.
A bonus resource or teaser to keep them engaged.

PURPOSE
Keeps attendees excited and committed to showing up.
Ensures they don’t forget the event by prompting them to save
the date.
Provides additional value, increasing trust and anticipation.

Opt-In Page Rego TYP





WEBINAR SESSION
WHAT IT IS
The Webinar Session is the core of your webinar funnel, where you
deliver valuable content, engage your audience, and present your offer
in a way that drives conversions.

WHAT IT INCLUDES
A compelling introduction that captures attention and sets the stage.
Engaging, high-value content that educates and builds trust.
A smooth transition into your offer, highlighting its benefits.
A strong call-to-action (CTA) guiding attendees toward the next step.
Interactive elements like Q&A or testimonials to boost engagement
and credibility.

PURPOSE
Educates and nurtures your audience, positioning you as an authority.
Builds excitement and trust to increase conversions.
Creates a seamless path from content to offer, making it easy for
attendees to take action.

Opt-In Page Rego TYP Webinar
Session



ORDER FORM
WHAT IT IS
The Order Form is where webinar attendees finalize their purchase of
your offer.

WHAT IT INCLUDES
A compelling headline reminding them why this offer is a must-
have.
A breakdown of key benefits and what’s included.
A secure, user-friendly checkout form for seamless payment.
Trust signals like testimonials, guarantees, and security badges.

PURPOSE
Converts engaged attendees into customers.
Makes the purchasing process simple and stress-free.
Reinforces the value of the offer to encourage action.

Opt-In Page Order FormRego TYP Webinar
Session





*Instead of just a
simple order form, take
it a step further with
clients testimonials,
FAQs and a 30-Day
Money Back
Guarantee!

ORDER
FORM
*At the end of the
Webinar Session, there
will be a clear Call to
Action that will bring
users to this page...



UPSELL PAGE
WHAT IT IS
The Upsell Page presents an opportunity for buyers to upgrade their
purchase with an additional product or service.

WHAT IT INCLUDES
A compelling offer that enhances their original purchase.
A limited-time incentive to encourage a quick decision.
A clear explanation of how this upgrade will benefit them.
A one-click "Upgrade My Order" button for easy acceptance.

PURPOSE
Boosts revenue by increasing the average purchase value.
Helps customers achieve better results with an enhanced offer.
Simplifies the upsell process with a quick and easy decision.

Opt-In Page Order FormRego TYP UpsellWebinar
Session





WHAT IT IS
The Thank You Page serves as a confirmation of their purchase and
provides access to the offer.

WHAT IT INCLUDES
A warm thank-you message to acknowledge their investment.
Clear instructions on how to access their purchase.
An invitation to join a community or support group for further
engagement.
A final CTA to encourage further interaction with your brand, such
as following on social media.

PURPOSE
Provides clarity and assurance after purchase.
Encourages deeper engagement with your brand. 
Reduces customer support inquiries by offering clear next steps.

THANK YOU PAGE

Opt-In Page Order FormRego TYP Upsell TYPWebinar
Session





NOTES
This page is all yours, champ. Jot down your big ideas, 

genius moments, and those "aha!" breakthroughs.



NOTES
This page is all yours, champ. Jot down your big ideas, 

genius moments, and those "aha!" breakthroughs.



Module 5

DONE CHECKLIST
The below is a summary of everything we’ve covered already

in Module 5.

Check off every task below and if there’s any you haven’t

completed, follow the page number to go back to that section

and video and get it done.

Let’s DO this!

Module 5 Done Checklist

Learn the Lead Magnet to Consult Funnel Strategy

Create your Discount Program Video Script

Lesson 3

Lesson 3

Lesson 3Draft your 15 Minute Free Call Script

Learn how to launch your Webinar Funnel Lesson 3

Lesson 4Download and fill out your Webinar slide pack

Lesson 4Map out your Webinar Presentation 

Lesson 5Master powerful presentation techniques

Build Done-For-You Funnel Intro


